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VSEOBECNE

0.1 Obchodné aktivity Kraftec su zaloZzené na zakonoch a
predpisoch  Slovenskej republiky aj medzindrodného
spoloéenstva. Spoloénost je oddand dodrziavaniu zékonov,
principov a predpisov tykajucich sa jej cinnosti. Tento
dokument je doplnkom — nie ndhradou — existujucich
predpisov spolo¢nosti.

0.2 Pre ucely tohto dokumentu sa vSetky zmienky o
,Zamestnancovi“ vztahuji na osoby vsetkych pohlavi bez
rozdielu. Pojmy ,spolo¢nost a ,Kraftec” sa vztahuji na
Kraftec, s.r.o., vratane jeho obchodnej znacky Kraftec 3D.

HODNOTY KRAFTEC

0.3 Kraftec vyzndva tieto hodnoty:

e Dodrziavanie etickych Standardov —  integrita,
spolahlivost, skromnost, Cestnost, reSpekt k druhym,

riadne obchodné spravanie a zodpovednost.

e Ohlad na spolocnost, jej zamestnancov, zakaznikov,
dodavatelov a obchodnych partnerov.

o Cestnost vo vietkych interakciach

zakaznikmi,

spolo¢nosti  so
obchodnymi  partnermi,
konkurentmi, zamestnancami a organmi.

dodavatelmi,

e Poskytovanie vysokokvalitnej sluzby.

e Dodrziavanie vsetkych zakonov, dohdd a usmerneni
obchodnej kultary, ku ktorym sa spolo¢nost prihlasila.

e Uznanie zdkaznikov a doddavatelov ako najvacsich aktiv
spolo¢nosti.

e Hodnota zamestnancov ako kluca uspechu spolo¢nosti —
zavazok k ich rozvoju a rovnaké zaobchadzanie bez
ohladu na nabozZenstvo, vek, pohlavie, rasu alebo nazor.

GENERAL

0.1 Kraftec's business operations are founded on the laws
and regulations of both Slovakia and the international
community. The company is committed to adhering to the
laws, principles and regulations pertaining to its operations.
This document supplements — and does not replace — the
company's existing regulations.

0.2 For the purposes of this document, all references to

"employee" apply to persons of all genders without
distinction. The terms "company" and "Kraftec" refer to

Kraftec, s.r.o., including its Kraftec 3D brand.

KRAFTEC VALUES

0.3 Kraftec values:

e Upholding ethical standards — integrity, reliability,
modesty, honesty, respect for others, proper business

conduct, and accountability.

the company, its employees,

customers, suppliers, and business partners.

e Consideration for

e Honesty in all interactions with customers, suppliers,
business partners, competitors, employees and

authorities.
e Delivering high-quality service.

e  Full compliance with laws, agreements and the business
culture guidelines the company has embraced.

e  Recognising customers and suppliers as the company's
greatest assets.

e Valuing employees as the key to company success —
commitment to their advancement and equal treatment
regardless of religion, age, gender, race or opinion.



1. RIADNE OBCHODNE SPRAVANIE

1.1 Integrita

1.1.1 Od zamestnancov sa oCakdava, Ze sa pri plneni svojich
povinnosti budu spréavat eticky a s integritou.

1.1.2 Vsetci zamestnanci musia dodrziavat vietky zdkony a
predpisy a preukazovat Ccestnost, integritu a lojalitu v
akejkolvek funkcii zastupujlcej spolo¢nost.

1.1.3
zamestnanci
pochybenie
zbytocného odkladu.
Whistleblowing smernica Kraftec.

Spoloénost bude podporovat kultiru, v ktorej sa
bezpetne nahlasit akékolvek moZné

alebo porusenie etickych

citia
Standardov bez

Pre nahlasovanie sluZi samostatna

1.1.4 V pripade obvinenia z pochybenia spolo¢nost vykona
primerané interné alebo externé vySetrovanie.

1.2 Vyhody a benefity od tretich stran

1.2.1 Spolocnost striktne zakazuje zamestnancom prijimat

akukolvek formu vyhody od subjektov spojenych so
spolo¢nostou (priamo alebo nepriamo), s vynimkou samotnej

spolocnosti.

1.2.2 Zamestnanec, ktorému je ponuknuta vyhoda, ju musi
promptne odmietnut a poskytnut ponukajicemu uUstne alebo
pisomné vysvetlenie odkazujuce na tuto politiku. Pri pisomnej
forme kdpiu komunikacie zdiela s priamym nadriadenym.

1.2.3 V pripadoch, ked by odmietnutie vyhody potencidlne
mohlo poskodit obchodné zaujmy spoloénosti, zamestnanec
je povinny informovat priameho nadriadeného a postupovat
podla jeho usmernenia.

1.2.4 Manazéri maju tiez zakazané prijimat vyhody od
zamestnancov, ktori si pod ich dohladom, priamo ani
nepriamo.

1.2.5 Spoloénost aj zamestnanci sU zodpovedni za

zabezpecenie, aby osobné zaujmy neinterferovali v Ziadnych
transakciach bez predchadzajuceho pisomného suhlasu
spolo¢nosti.

1.3 Konflikty zaujmov a iné obchodné zmluvy

1.3.1 Zamestnanci sa musia zdrzat akychkolvek c¢innosti,
investicii alebo obchodnych dohéd, ktoré by mohli vytvorit
konflikt zdujmov so spoloénostou, pokial neziskali vyslovny
pisomny suhlas spolo¢nosti.

1.3.2 Striktne sa zakazuje zamestnancom zapdjat sa do

1. PROPER BUSINESS CONDUCT

1.1 Integrity

1.1.1 Employees are expected to behave ethically and with
integrity in carrying out their responsibilities.

1.1.2 All employees must adhere to all laws and regulations
and demonstrate honesty, integrity and loyalty in any
capacity representing the company.

1.1.3 The company promotes a culture where employees feel
comfortable reporting potential misconduct or breach of
ethical standards without delay. Reports are handled per
Kraftec's separate Whistleblowing directive.

1.14
company conducts an appropriate

In the event of an allegation of misconduct, the
internal or external

investigation.

1.2 Favors from third parties

1.2.1
accepting any form of favor from entities associated with the

The company strictly prohibits employees from

company, whether directly or indirectly, except for the
company itself.

1.2.2 An employee offered a favor must promptly decline
and provide a verbal or written explanation citing this policy.
In writing, copies are shared with the direct manager.

1.2.3 Where refusing a favor could potentially harm the
company's business interests, the employee must inform the
direct manager and follow their guidance.

1.2.4 Managers are also prohibited from accepting favors
from employees under their supervision, directly or indirectly.

1.2.5 Both the company and employees are responsible for
ensuring personal interests do not interfere in transactions
without prior written company approval.

1.3 Conflicts of interest and other business
contracts

1.3.1 Employees must refrain from activities,

investments or business agreements that could create a

any

conflict of interest with the company unless they have
obtained explicit written company consent.

1.3.2 It is strictly forbidden for employees to engage in any



akychkolvek sukromnych obchodnych aktivit so zakaznikmi,
dodavatelmi alebo konkurentmi spolocnosti, bez ohladu na
potencialny konflikt zaujmov.

1.3.3 Tento zdkaz sa vztahuje aj na akékolvek sukromné
obchodné interakcie vratane nakupu produktov alebo
poskytovania sluzieb mimo prace, pokial nie je ziskané
predchadzajuce pisomné opravnenie od HR a priameho
nadriadeného.

1.4 Dary

1.4.1 Spolocnost striktne zakazuje zamestnancom prijimat
alebo pondkat dary, ktoré by mohli byt vnimané ako pokus o
ziskanie zaobchadzania alebo

osobitného ovplyvnenie

akychkolvek rozhodnuti.

1.4.2 Nasledujuce dary su pripustné a nebudd povazované za
pochybenie:

e  Propagacné predmety nominalnej hodnoty s logom
organizacie, ktora ich dava.

e Dary primeranej hodnoty od hosti pri osobnej rodinnej

udalosti zamestnanca, ¢i uZz ide o kolegov alebo

obchodnych spolupracovnikov.

e Verejné ocenenia udelené zamestnancom, vratane tych,
ktoré uzndvaju ich profesiondlne Uspechy.

e  Bali¢ky darov primeranej hodnoty, pokial su odovzdané
HR oddeleniu na distribdciu pri firemnych akciach.

1.5 Interné informacie

1.5.1
informacie ziskané pocas zamestnania pre osobny prospech,
najma informacie tykajuce sa cudzich subjektov.

Zamestnancom je zakizané pouzivat akékolvek

1.5.2
zverejriovat neverejné informacie ziskané prostrednictvom ich

Spoloénost  striktne  zakazuje zamesthancom
prace, pokial to nepoZaduje prislusny organ a po konzultacii s

pravnym poradcom spolo¢nosti.

1.5.3 Zamestnanci, ktori maju vlastnictvo, investiciu alebo
kontrolu nad akciami subjektov spojenych so spolo¢nostou
(konkurenti, dodavatelia alebo zakaznici), musia informovat
HR oddelenie. Ak sa zisti, Ze moze vzniknut konflikt zaujmov,
zamestnanec musi podniknut kroky na predaj alebo prevod
Tato
nevyznamné drzby akcii alebo cennych papierov vo verejne
obchodovanych spolo¢nostiach.

predmetnych akcii. politika sa nevztahuje na

private business activities with the company's customers,
suppliers or competitors, regardless of the potential for
conflict of interest.

1.3.3 This prohibition also extends to private business
interactions including purchase of products or provision of
services outside work, unless prior written authorisation is
obtained from HR and the direct manager.

1.4 Gifts

1.4.1
accepting or offering gifts that could be perceived as attempts

The company strictly prohibits employees from

to gain special treatment or influence decisions.

1.4.2 The following gifts are permissible and will not be
considered misconduct:

Promotional items of nominal value bearing the logo of
the organisation giving them.

e Gifts of reasonable value given by guests at an
employee's personal family event, whether colleagues or
business associates.

e Public awards bestowed upon employees, including
those recognising professional achievements.

e  Gift packages of reasonable value, provided they are
handed over to HR for distribution at company functions.

1.5 Internal information

1.5.1 Employees are prohibited from using any information
obtained during employment for personal gain, especially
information relating to foreign entities.

1.5.2 The company strictly prohibits employees from
disclosing non-public information acquired through work,
competent authority and in

unless requested by a

consultation with the company's legal advisor.

1.5.3 Employees with ownership, investment or control over
stocks of entities connected to the company (competitors,
suppliers or customers) must inform HR. If a conflict of
interest may arise, the employee must take steps to sell or
transfer the stocks in question. This policy does not apply to
insignificant holdings in publicly traded companies.



2. MARKETING, PREDAJ A ZAKAZNICI

2.0 Kraftec uznava, Ze zakaznici su jeho najcennejSie aktiva a
snaZzi sa garantovat ich spokojnost pondkanim sluZieb a
splfiaju  vysoké S$tandardy kvality,
technolégie a spolahlivosti. Kraftec sa zavdzuje udrZiavat
integritu a ¢estnost vo vsetkych interakciach so zdkaznikmi.

produktov, ktoré

2.1 Informacné a propagacné materialy

2.1.1 Kraftec ponuka zainteresovanym stranam podrobné

informacie o svojom priemyselnom zamerani, rozsahu

poskytovanych  sluzieb a o  svojich  logistickych,
technologickych a administrativnych

prostrednictvom réznych propagacnych materialov.

kapacitach

2.1.2 zachovéavat presnost,

spolahlivost a integritu pri tvorbe materidlov v sdlade s

Spolo¢nost je povinna

politikou spoloc¢nosti a pod autorizaciou konatela.

2.1.3
prebehnut len so schvalenim pre verejné zverejnenie.

Pouzitie internych informacii spolo¢nosti by malo

2.2 Tendre a verejné obstaravanie

2.2.1 Udast na tendroch zohrava klGcovl tlohu v stratégii
Kraftec na udrzanie existujucich zakaznikov, ziskanie novych
klientov a rozsirenie operdacii.

e  Ucast na tendroch musi byt v stlade so zakonmi krajiny, v
ktorej je tender vydavany, a so vSeobecne prijatymi
normami pre administraciu tendrov (v SR najmé zak. C.
343/2015 Z. z. o verejnom obstaravani).

e  Zamestnanci zapojeni do administracie tendrov musia
byt oboznameni so vsetkymi relevantnymi normami a
predpismi.

e V pripade akychkolvek pochybnosti o tendri sa zéleZitost
prerokuje na primeranej Urovni v ramci spoloCnosti a
schvaluje ju konatel.

e Ocakadvanie spoloénosti vyhrat tender by malo byt
zalozené wvylucne na jej vlastnych prednostiach a
vyhoddach, bez akychkolvek vonkajsich vplyvov alebo
predsudkov.

2.3 Cenova ponuka

2.3.1 Cenova stratégia Kraftec je navrhnuta tak, aby vyvazila
maximalizaciu predaja a zabezpeclenie ziskovosti. Cenové
ponuky a ndvrhy sa pripravuju podla nasledujucich pokynov:

e Hodnotenie schopnosti spoloénosti naplnit poZiadavky

projektu  vratane  platnosti produktu, kvality,

spolahlivosti, nevyhnutnych certifikacii, terminov a

2. MARKETING, SALES AND CUSTOMERS

2.0 Kraftec acknowledges customers as its most valuable
assets and strives to guarantee their satisfaction by offering
services and products that meet high standards of quality,
Kraftec is committed to

technology and reliability.

maintaining integrity and honesty in all customer interactions.

2.1 Information and advertising materials

2.1.1 Kraftec offers interested parties detailed information
about its industry, service range, and logistical, technological
and administrative capacities through various promotional
materials.

2.1.2 The company is required to uphold accuracy, reliability
and integrity in developing materials, in line with company
policy and under authorisation of the Managing Director.

2.1.3 Use of internal company information shall only occur
with approval for public release.

2.2 Tenders and public procurement

2.2.1 Participation in tenders plays a crucial role in Kraftec's
strategy to retain existing customers, acquire new clients and
expand operations.

e Tender participation must comply with the laws of the
country issuing the tender and universally accepted
tender-administration norms (in SR in particular Act No.
343/2015 Coll. on public procurement).

e Employees involved in tender administration must be
knowledgeable of all relevant norms and regulations.

e In case of doubt about a tender, the matter is discussed
at the appropriate company level and approved by the
Managing Director.

e The company's expectation of winning a tender should
be based solely on its own merits and advantages,
without external influences or biases.

2.3 Quotations

23.1
maximising sales and ensuring profitability. Quotations and
proposals are prepared per the following guidelines:

Kraftec's pricing strategy is designed to balance

e Assessment of the company's capability to fulfil project
product quality,
reliability, necessary certifications, timelines and other

requirements including validity,



akychkolvek dalsich potrieb Specifikovanych zakaznikom.

e Posudenie zhody transakcie s cenovymi politikami a
platobnymi podmienkami spolocnosti.

e Urcenie poziadaviek na zabezpeku od zakaznika.

e Identifikacia akychkolvek zmluvnych obmedzeni vo

vztahu k zakaznikovi.
e Overenie licencii a povoleni oboch stran.

2.3.2 Cenové ponuky musia byt autorizované uréenymi
osobami v spolocnosti podla povahy a hodnoty transakcie.

2.4 Priprava a podpis zmluvy

2.4.1 Zaciatok transakcie je oznafeny podpisom zmluvy.
Spolo¢nost musi dodrZiavat tieto principy pri priprave a
podpise zmluv:

e Vsetky zmluvy musia byt starostlivo formulované a

overena je schopnost splnit

podmienky.

spolo¢nosti vsetky

e |ba autorizované podpisy spolo¢nosti mdzu podpisovat
vietky ustanovenia zmluvy, v postupmi
spolocnosti.

sulade s

e  Spolocnost musi zarucit, Ze vsetci jednotlivci zapojeni do
zmluvnych operdcii su adekvatne vyskoleni.

2.5 Zakaznicky servis

2.5.1 Kraftec povaZuje zdkaznicky servis za integrdlnu sucast
zékaznikom. Spolahlivy a odborny
zékaznicky servis zvySuje spokojnost a lojalitu zakaznikov a
posilfiuje imidZ a reputaciu spoloc¢nosti.

svojho zavazku vodi

e  Zakaznicky servis musi byt starostlivo zohladneny pri

cenovom procese a alokacii zdrojov pre vSetky

transakcie.

e Spolo¢nost musi udrZiavat obchodny vztah so zdkaznikmi
zaloZeny na podmienkach zmluvy; pri absencii zmluvy by
sa vztah mal riadit ndvrhom schvalenym zakaznikom.

e Spoloc¢nost by mala monitorovat spokojnost zakaznikov
prostrednictvom stretnuti, spatnej vazby a komentarov.

customer-specified needs.

Assessment of the transaction's alignment with the
company's pricing policies and payment terms.

e Determination of collateral requirements from the

customer.

e Identification of any contractual limitations vis-a-vis the
customer.

e  Verification of licences and permits held by both parties.

2.3.2 Quotations must be authorised by designated persons
within the company based on the nature and value of the
transaction.

2.4 Contract preparation and signing

2.4.1 Commencement of the transaction is marked by
signature. The company adheres to the following principles
when preparing and signing contracts:

o All
company's ability to fulfil all terms verified.

contracts must be carefully worded and the

e  Only authorised company signatures may sign all clauses
and provisions, following company procedures.

e The company must guarantee that all individuals

involved in contract operations are adequately trained.

2.5 Customer service

2,5.1
customer commitment. Dependable, expert customer service
enhances customer satisfaction and loyalty and strengthens
the company's image and reputation.

Kraftec views customer service as integral to its

e  Customer service must be carefully considered during
pricing and resource allocation for all transactions.

e The company maintains commercial relationships with
customers based on contract terms; absent a contract,
the the
proposal.

relationship  follows customer-approved

e The company should monitor customer satisfaction
through meetings, feedback and comments.



3. POLITIKA ZMLUV S DODAVATELMI

3.1 Kraftec sa zavazuje poskytovat sluzby najvyssej kvality, a
preto obstardva kvalitné produkty a sluzby pre svoje operdacie.
Spolo¢nost  drzi

svojich doddvatelov zodpovednych za

podporu svojich zaujmov a obchodného Uspechu.

3.2 Vyber dodavatelov je zaloZeny na kvalite, nakladoch,
spolahlivosti a servise, v sulade s postupmi spolocnosti a
Vseobecnymi nakupnymi podmienkami (VNP).

3.3 Pri kontraktoch s dodavatelmi spolo¢nost dodrZiava
nasledujuce principy:

e Vyber dodavatelov spoloénost realizuje v sulade s
relevantnymi postupmi spolo¢nosti a VNP.

e Vyber prebieha na spravodlivom zaklade a zohladnuje:

kvalitu a spolahlivost prace/sluZieb dodavatelsa;

nevyhnutnu investiciu uvedenie

dodavatela na

spolo¢nosti  na

oCakavanu droven; obchodni a
ekonomicku silu dodavatela vratane jeho schopnosti

plnit zavazky (terminy, ceny).

4. VZTAHY SO ZAHRANICNYMI ZAKAZNIiKMI
A DODAVATELMI

4.1 Kraftec zabezpecuje striktné dodrziavanie podmienok,
zakonov a predpisov medzinarodnej obchodnej komunity a
obchodnej komunity kazdej konkrétnej krajiny, v ktorej
pdsobi.

e Sulad so vsetkymi zdkonmi a predpismi hostitelskej
krajiny, vratane narodnych a
obchodnych  zdkonov, sankénych

(nariadenie (EU) 2021/821 o tovare s dvojakym pouZitim)

medzinarodnych
predpisov  EU

a OFAC zoznamov.

e Riadne spravanie zamestnancov spolo¢nosti pocas
obchodnych ciest, vratane plného suladu so zakonmi
navstivenej krajiny a zdrzania sa akychkolvek konani,
ktoré by mohli poskodit miestne ndboZenské alebo
kulturne hodnoty, ani zaujmy Slovenskej republiky a

Kraftec.

5. KONKURENTI

5.1 Kraftec povaZzuje konkurenciu za kltcovy prvok vsetkych
obchodnych operacii a vyuziva ju ako katalyzator pre
zlepSovanie a rozvoj svojich silnych strdnok. Spoloénost
dodrziava etické a spravodlivé interakcie s konkurentmi,
pricom kladie doraz na zlepSovanie vlastnych silnych stranok
skor nez na ocierfiovanie inych.

5.2 Zamestnancom a zastupcom spolocCnosti je striktne

3. SUPPLIER CONTRACT POLICY

3.1 Kraftecis committed to delivering top-notch services and
therefore procures high-quality products and services. The
company holds suppliers accountable for advancing its
interests and business success.

3.2 Supplier selection is based on quality, cost, reliability and
service in line with company procedures and the General
Purchase Terms (GPT).

3.3 When contracting with suppliers the company follows
these principles:

e Supplier selection is conducted in compliance with
relevant company procedures and the GPT.

e Selection is fair and considers: supplier's work/service
quality and reliability; investment needed to bring the
supplier to expected standards; supplier's business and
economic strength including ability to meet obligations
(schedules, prices).

4. RELATIONSHIPS WITH FOREIGN
CUSTOMERS AND SUPPLIERS

4.1 Kraftec ensures strict adherence to the terms, laws and
regulations of the international business community and of
each country where it operates.

e Compliance with all host-country laws and regulations,
including national and international trade laws, EU
sanctions law (Regulation (EU) 2021/821 on dual-use
items) and OFAC lists.

e  Proper conduct of company employees during business
trips, including full compliance with the laws of the
visited country and avoidance of any actions that may
harm local religious or cultural values, or the interests of
the Slovak Republic and Kraftec.

5. COMPETITORS

5.1 Kraftec views competition as a crucial element in all
business operations, using it as a catalyst for enhancing and
evolving its strengths. The company upholds ethical and
equitable interactions with competitors, emphasising the
importance of enhancing its own strengths rather than
disparaging others.

5.2 Employees or company representatives are strictly



zakadzané zapdjat sa do akychkolvek ¢innosti zameranych na
nezakonné ziskanie informacii o konkurentoch (technické
detaily sluzieb, ceny, rokovania alebo iné ldaje, ktoré by
mohli Kraftec poskytnat vyhodu nad konkurentmi).

5.3 S konkurentmi by sa nemali vytvarat skryté aliancie na
klamanie zdkaznikov. Spoloc¢nost vSak podporuje spolupracu
na otazkach ochrany Zivotného prostredia v prospech
jednotlivcov a spolocnosti globalne, vratane spoluprace s
konkurentmi.

prohibited from engaging in any activities aimed at unlawfully
acquiring information about competitors (technical details,
pricing, negotiations or other data that could give Kraftec an
edge).

5.3 No hidden alliances with competitors should be formed
to deceive customers. The company promotes collaboration
on environmental conservation for individuals and society
globally, including with competitors.



6. POCITACOVE SYSTEMY

6.1 Zamestnanci sU povinni pouzivat pocitadovy systém
spolo¢nosti vyluéne na pracovné Ucely. Spolocnost v3ak
povoluje primerané pouzitie informacného systému aj na
osobnu e-mailovd  komunikaciu, pokial neposkodzuje
spolo¢nost. Detailné pravidla pre IT a bezpec¢nost informdacii
Politika

upravuje samostatnd

Kraftec.

informacnej bezpecnosti

e Akvizicia pocitacovych systémov, hardvéru alebo softvéru
sa vykonava vyluéne IT oddelenim v sulade s postupmi a
potrebami spolo¢nosti.

e Pouzitie akéhokolvek softvéru musi byt v silade s

podmienkami jeho nakupu alebo licencie.

Neautorizovany a nelegalny softvér je striktne zakazany.

e Internet by sa mal pouzivat zodpovedne, so
zabezpecenim ochrany dévernych informacii a prevencie
poskodenia reputacie, dobrého mena alebo obchodnych

vztahov spoloénosti.

musia byt  chrénené

stanovenych

e Klasifikované informacie

zamestnancami podla protokolov

spolocnosti (Politika informacnej bezpecnosti).

e Zamestnanci dostanu Skolenie o pocitadovej bezpecnosti
a informacnej bezpecnosti.

6.2 Spolocnost si vyhradzuje pravo monitorovat a regulovat
pouZitie svojich informacnych systémov vratane inSpekcie
suborov a prieCinkov na osobnych pocitatoch poskytnutych
zamestnancom. Takéto akcie sa vykonavaju v sulade so
zdkonom a s reSpektom k sukromiu zamestnanca.

7. KRAFTEC AKO PRACOVISKO

7.1 Kraftec sa snazi vytvorit pozitivne a prijemné pracovné
prostredie pre svojich zamestnancov, bez obtaZovania.
Spoloénost si vazi vzajomny reSpekt a dodrziava akceptované

Standardy slusného spravania.
7.2 Podmienky zamestnania:

e Spolo¢nost bude prijimat novych zamestnancov na
zaklade ich kvalifikacie, skisenosti a vhodnosti pre danu
poziciu, bez akejkolvek diskriminacie na zaklade pohlavia,
naboZenstva, rasy a pod.

e  Spolocnost zriadi systémy na ochranu prav zamestnancov
a poskytne im podporu blahobytu.

e Zamestnancom bude umoZnené presunit sa medzi
roznymi jednotkami spolo¢nosti na zaklade potrieb
spolocnosti a preferencii a kvalifikdcie zamestnanca.

6. COMPUTER SYSTEMS

6.1 Employees must use the company's computer system
exclusively for work purposes. The company permits use of
the information system for personal email if reasonable,
informed and not harmful. Detailed IT and
security rules are governed by Kraftec's separate Information

information-

Security Policy.

e Acquisition of computer systems, hardware or software
is performed solely by IT in line with company

procedures and needs.

e Use of software must comply with purchase or licence
terms. Unauthorised or software

prohibited.

illegal is strictly

e The internet should be used responsibly, protecting
confidential information and preventing harm to the
company's reputation, goodwill or business relations.

e (Classified
employees

must  be
the
protocols (Information Security Policy).

information safeguarded by

following company's established

e Employees receive training on computer and information
security.

6.2 The company reserves the right to monitor and regulate
use of its information systems, including inspection of files
and folders on personal computers provided to employees.
Such actions are conducted in compliance with law and
respect for employee privacy.

7. KRAFTEC AS A WORKPLACE

7.1 Kraftec aims to create a positive and pleasant work
environment for its employees, free from harassment. The
company values mutual respect and adheres to accepted
standards of etiquette.

7.2 Terms of employment:

e The company recruits new employees based on
qualifications, experience and suitability for the position

without discrimination on gender, religion, race etc.

e The company establishes systems to safeguard employee
rights and provide welfare support.

e Employees may transfer between company units based
on company needs and employee preferences and
qualifications.



e O povyseni zamestnancov rozhodnu ich manazéri v e

sulade s politikou a poZiadavkami spoloc¢nosti.

e  Spolocnost bude venovat zdroje profesiondlnemu rastua e

rozvoju zamestnancov a manazérov na

urovniach prostrednictvom Skoleni a vzdeldvania.

8. ZAVERECNE USTANOVENIA

8.1 Tento dokument je doplnkom k Code of Conduct Kraftec
a Whistleblowing smernici Kraftec. V pripade rozporu ma

prednost Code of Conduct.

8.2 Verzia: 2.0. U&innost: 1. 6. 2026. Schvalil: konatel Kraftec, 8.2

s.r.o. Najblizsia revizia: 1. 1. 2027.

ZAVERECNE USTANOVENIA — UCINNOST, REVizZIA, SCHVALENIE / FINAL PROVISIONS — VALIDITY, REVISION,

APPROVAL

vsetkych

with company policy and requirements.

levels through training and education.

8. FINAL PROVISIONS

Conduct prevails.

2027.

Uéinnost / Platnost: tento dokument je Gcinny od 1. 6.
2026. Najblizsia planovana revizia: 1. 1. 2027. Spolo¢nost
Kraftec, s.r.o. si vyhradzuje pravo dokument kedykolvek
aktualizovat alebo upravit skor, ak si to vyziada zmena
pravnych predpisov, rozhodnutie orgdnu verejnej moci,
zmena obchodnych procesov alebo iny opravneny dévod.
Zodpovednost zdkaznika / pouZivatela za aktudlne znenie:
zakaznik, pouzivatel alebo ind dotknutd osoba je povinna
pred kazdym ukonom (najma pred odoslanim objednavky,
podpisom zmluvy, podanim reklamacie alebo inym
uplatnenim prava) skontrolovat aktualne platné znenie
tohto dokumentu uverejnené na webovych sidlach
kraftec3d.com a kraftec.sk (sekcia ,Dokumenty /
Documents”). Zavazna je verzia uverejnena a oznacena ako
ucinna ku dnu rozhodujuceho ukonu.

Schvalil / Vydal: Marek Kockovsky, konatel spolo¢nosti
Kraftec, s.r.o., v Trencianskych Tepliciach dria 1. 6. 2026.

Validity / Effect: this document is effective from 1 June
2026. Next scheduled revision: 1 January 2027. Kraftec,
s.r.o. reserves the right to update or amend this document
at any time earlier if required by a change of law, an order
of a public authority, a change of business processes or
another legitimate reason.

Customer / user responsibility for the current version: the
customer, user or other data subject is obliged, before
each action (in particular before placing an order, signing
an agreement, filing a complaint or otherwise exercising a
right), to check the currently valid version of this
document published on the websites kraftec3d.com and
kraftec.sk (section "Dokumenty / Documents"). The
binding version is the one published and marked as
effective on the date of the relevant action.

Approved / Issued by: Marek Koc¢kovsky, Managing
Director (konatel) of Kraftec, s.r.o., in Trencianske Teplice
on 1June 2026.

— KONIEC DOKUMENTU / END OF DOCUMENT —

Employee promotions are decided by managers in line

The company dedicates resources to professional growth
and advancement of employees and managers at all

8.1 This document complements Kraftec's Code of Conduct
and Whistleblowing directive. In case of conflict, the Code of

Version: 2.0. Effective: 1 June 2026. Approved by:
Managing Director, Kraftec, s.r.o. Next review: 1 January




